<U L- ( 


f TBWA 

CONFERENCE REPORTh^_^. 


Client: 

Date of Meeting 
At: 


PHILIP MORRIS, 

1/22/90 
Philip Morris 



MHFIDmi 


Todays Date 

1/29/90 

Report # 

90-2 

From: 

Brian Barry 

To: 

James Taylor 


Present for Ciient: 
E. Butsor. 
Suwarna 
Taylor 


Present for Agency: 
B. Barry 
D. Costello 
M. Gaylord 
T. Morgan 


cc: A. Arlow 

G. Hayes 
P. Lubalin 
B. Tragos 

H. Woods 


Subject Discussed : Ambrosia 

• Alternate Positionings 
a Timetable 

Alternate Positionings 


Using a control positioning (product descriptive statement) as a _ 
platform for discussion. Agency presented alternative positionings 
for consideration. Three areas were explored: 


1. Romance == 

A. Involving the senses 

B. Soft, romantic 

C. Makes you feel good 

2. Personal Statement 

A. You're different 

B. Personal signature 

3. Switching 

A. Take a break from usual brand 

B. Tired of your old brand 

C. New, low tar experience 

Significant, mutual interest was expressed in pursuing further develop¬ 
ment of the Romance and Personal Statement alternatives. The Switching 
alternatives were considered to be unrealistic positionings recognizing 
the ingrained habits of most smokers. These were dropped from further 
consideration. 

Next Steps 

Agency will proceed to rough executions of the Romance and 
Personal Statement alternatives. 

In the Romance group, Agency will explore parallel imagery 
between liqueur usage and the smoking experience. 
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Next Steps (continued) 

In all alternatives, it was agreed to speak to scent as 
opposed to vanilla per se. 


Timetable 


Agency recommended that the original timetable be changed to deletevthe 
"ad-like" concepts phase and, instead, work directly toward development 
of rough executions. Client agreed with an adjusted timetable as 
follows: 


Phase I 


Present Alternative Positionings January 22 

Present "Ad-Like" Concepts - 

Qualitative Research - 

Finalize Concepts - 

Phase II 


Present Rough Executions 
Present "Comp M Executions 
Qualitative Research 
Present "Final" Executions 


February 12 
February 26 
March 5 
March 19 



J. Brian Barry 


die 
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